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Guiding the d

Sophisticated

new design centres
alm to make sense
of all the options

SHEILA BRADY

uilders and designers are doing
their best to simplify and cen-
tralize the often complex and
sometimes frustrating world of
designing and decorating.

Both large builders and smaller custom
ones are opening specialized design cen-
tres and hiring staff to help buyers deter-
mine how and where to readjust walls,
choose wall colours and decide between
hardwood, tile and carpeting. Slowly
disappearing are the days when buyers
would hunker down with a sales agent
in a bedroom of the model home of the
month, choosing between a light beige or
darker beige tile.

The emerging design centres com-
plement splashy centres already of-
fered up by kitchen heavyweights such
as Deslaurier Custom Cabinets, Laurys-
en Kitchens and Astro Design Centre’s
multi-million-dollar showroom on an in-
dustrial street on the city’s west side. And
the new design centres are a variation on
elaborate and highly successful ones al-
ready offered by Minto and Richcraft.

Last fall, Claridge opened a slick
3,000-square-foot design centre in Le-
Breton Flats to help buyers of town-
homes and singles, while Uniform Urban
Developments opened a smaller, so-
phisticated, 1,200-square-foot design
centre at its headquarters on Centre-
pointe Drive and Amsted Construction
took the wraps off the first in a series of
Living Rooms, this one off Carling Av-
enue, where its designers can sit down
with clients who want to either renovate
or build a home from scratch.

“It’s like night and day,” says Shawn

o :
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Claridge’s new design centre focuses on a three-step process for getting the most out of the design and decor of a new home.

Malhotra, the driving force behind the 12
months of planning to open the $500,000
Claridge Homes Design Centre. “Now
there is a three-step process, setting
down times and planning for structural
and architectural changes, followed by
the design process.

“There has already been a significant
upsurge in buyers spending more money
on upgrades,” he says. “It’s no secret that
the whole point is to make more money.”

Malhotra says there are plans to ex-
pand the design centre to cater to con-
do buyers, a substantial part of the build-
er’s business.

See DESIGN on page 9
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Continuity is key, says
Patrick McCarron,

who helps Uniform
homeowners with their
design choices.

Get design tips from the
pros, page 9

PATRICK MCCARRON
makes sense of design
options in a video at
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Joel Weaver loved his St. George’s Yard home but wasn’t sure how to
decorate it. That’s where builder Uniform’s design team came in.

HOTEL INSPIRED CONDOS

Investment Builders Since 1951

SHEILA BRADY

scalpel, yet the young surgeon
freely admits he’s a novice when
it comes to design and decorating.

He spends 80 to 100 hours a week
at the hospital, with little time to
track down the right place to live,
let alone the perfect comfy couch for
the living room in his brick home at
St. George’s Yard, an award-winning
infill community by Uniform Urban
Developments.

Therefore, it seemed elementary
and smart to turn to the experts in
2009 when tracking down and then
designing and decorating his sleek,

Joel Weaver is an expert with a

' Calling on the experts

Realizing he knew little about design,
Ottawa surgeon turned to the pros

contemporary two-storey in one of
the city’s hottest west-side neigh-
bourhoods.

“I had been renting since I was 18
and left home for school,” says Weav-
er, now 36, who grew up in Nanti-
coke, a small farming community on
the northern shore of Lake Erie.

See EXPERTS on page 3

TAKE A TOUR of Joel Weaver’s
design-assisted home
in avideo at
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ON THE MOVE
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Our gardening coverage is being
transplanted. Starting next week,
find all your gardening needs,
including Ailsa Francis’ Gardening
column and the garden calendar,
inthe Thursday Arts & Life pages.

soholisgar.com
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Joel Weaver was quick to focus on the kitchen of his Mayfair Avenue home, working with both the builder and designer Patrick McCarron to change the layout to better suit him.

Experts:
Fine-tuning
the choices

Continued from page 1

“I was tired of renting. I
wanted to buy a home. It was
time to put down roots,” he
says, while running his hands
over the smooth granite sur-
face of the kitchen cooking is-
land that holds centre stage in
his home.

Although paintings and
prints still lean against the
wall in the living room and
the front office isn’t quite fin-
ished, he can’t seem to stop
smiling. He’s picky and would
rather put off a decision if it
isn’t right, making sure to do
it right the first time.

That means he’ll continue to
take his time in a project that
started five years ago.

Weaver was renting a fur-
nished condo after returning
in 2007 from a stint in Cal-
gary hospitals. He drew up
a five-point wish list for a
new address, including a sin-
gle home with a two-car gar-
age, air conditioning (he can’t
stand the summer heat), a
deck for barbecuing and a lo-
cation where he could walk to
good restaurants and shops.

Real estate agent Judy
Faulkner was first on the
scene, pointing Weaver to St.
George’s Yard on Mayfair Av-
enue in Wellington Village.

He picked out one of the
single homes, then Faulkner
talked him into taking the
one next door because the
layout was better. “She was
right,” says Weaver, who leans
toward contemporary lines,
but admits he’s conservative
and has difficulty making up
his mind when faced with too

many options.

Yet he was quick to focus
on the kitchen, working with
Uniform to change the layout
around so he could cook at the
island while watching the flat-
screen television in the living
room or talking with friends.

“The first design had the
stove on a wall and you
couldn’t see the TV. You would
get a crink in your neck, turn-
ing around,” says Weaver, who
proudly says he can take cred-
it for redesigning the kitchen
layout. He then worked with
experts at Universal Appli-
ances before heading over to
Deslaurier Custom Cabinets
and the tutelage of designer
Kevin Rosien.

He also takes credit for wir-
ing the house, or at least hir-
ing experts to do the work, al-
lowing him to control the se-
curity system, heating and the
entertainment system with
one master control. “I love
gadgets.”

The doctor found his de-
sign salvation when Uniform
included four hours of advice
with veteran designer Patrick
McCarron in the purchase
price.

“I'm conservative and Pat-
rick figured that out very
quickly. At first, he took out 15
to 20 different types of tiles,”
remembers Weaver. “It was
just impossible. That’s when
he started with three or four
tiles.”

During one of the early con-
sultations, Weaver discov-
ered that the dark wood Kitch-
en cabinet door he picked was
called the McCarron, named by
Deslaurier after the designer.

The living room is a mix of modern furniture and traditional artwork.

Surgeon and designer quick-
ly narrowed down the choice
of flooring (a warm maple
hardwood and creamy porcel-
ain tiles), wall colours (toasty
grey) and Hunter Douglas
blinds (no curtains).

Weaver took the next logical
step, asking McCarron to help
furnish the three-bedroom
house. (He had a twin bed and
a black leather sofa and chair,
all in storage.)

Very quickly, McCarron sift-
ed through his catalogues, as-
sembling styles and fabric
choices for a custom sofa and
chair, hiring furniture mak-
er JP Yelle to craft a Parson’s-
style dining room table, two
hourglass tables and a cab-
inet. Then he tracked down
a pair of gorgeous Bernhardt
wooden chairs that are part
sculptural and thoroughly
comfortable.

“It was all done and I didn’t
think about it much until mov-
ing day and the van came with
all of the new furniture,” says
Weaver. McCarron even draft-
ed a floor plan for the pieces.

“When it was all done, we
sat down and had a beer;” says
Weaver. “It feels like home. It
feels like us.”

A curved light fixture over the dining room table adds contemporary flair.

ASK THE EXPERT

How practical are leather tiles?

At arecent home show, | saw
leather tiles displayed. How
practical are they?

Leather tiles are beauti-
ful and have been shown to
be a stunning option for both
floor and wall applications.
Regarding their practicality,
common sense should prevail.

There are different manu-
facturers of these tiles; some
are sourced from recycled
leather and others from hide
leather. The recycled leather

has proven to be as resilient
as linoleum and have similar
indentation/resilience prop-
erties to cork. Leather hides
will show surface wear and
patina over time, which could
be alook you are after.

According to their manufac-
turers, these tiles have been
used in all types of rooms, in-
cluding high-traffic board-
rooms and hotels, while still
maintaining their beauty.

As awall tile, this stunning
cover offers a rich opulence to

any decor. It also offers sound
absorption, which is often a
challenge in contemporary
designs using hard, minimal-
istic furnishings.

Make sure to check the
product care guides and war-
ranties to ascertain possible
limits to the tiles’ application.

Leanne Brownoff is an
Edmonton interior design

consultant.

POSTMEDIA NEWS

Own for as little as

$992" per month

Dual Terrace Homes

Leave your car at home
Energy Efficient Green Design

Interested in Ampersand?
Visit dualterrace.minto.com

*P &1 based on 5% down payment, 3 year term,
and includes monthly condo fee.
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facebook.com/mintoampersand

beinspired
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Design: Bringing choices to customers

Continued from page 1

Uniform Urban Develop-
ments, an award-winning
builder with several small in-
fill projects in its portfolio
and a collection of large cus-
tom homes in Manotick, also
decided late last fall to ex-
pand its design presence.

“We have opened Richard-
son Ridge, a community of
600 townhomes and single
homes in Kanata,” says Emily
Meyers, Uniform’s marketing
co-ordinator and the energy
behind the design centre. “We
needed a better process to ac-
commodate the volume of
business we will be facing.”

The intent is not to over-
whelm buyers with too many
choices, says Meyers, who
collaborated with Danielle
Hannah of 2H Design in cre-
ating the second-floor cen-
tre. “There won’t be 16 differ-
ent faucets.

“We wanted to show a few
options and also stay on top
of the trends.” She says the
displays will be switched up
as Hannah and Patrick Mc-
Carron, a veteran design-
er and longtime consultant,
make suggestions.

McCarron will work out of
the centre with clients, giv-
ing them four hours of de-
sign advice as part of their
home-buying agreement.

The design centre will fea-

Advice from the pros

SHEILA BRADY

orget the deep-blue
Fcarpet, ditch the pink

grouting and avoid fast-
changing trends when design-
ing a new house, caution de-
signers and decorators who
spend hours each day helping
buyers after the sales agree-
ment is signed and before
construction begins.

Function comes before es-
thetics and longevity should
always come before flashy
colour choices, says Patri-
cia Fox, a certified inter-
ior decorator at Claridge’s
smashing 3,000-square-foot
design centre that opened
last fall.

“Some clients listen, others
do not and may regret their
decisions,” says Fox, who re-
members an Eastern Euro-
pean gentleman who in-
sisted on picking a terracotta
tile and pink grouting for the
entrance and kitchen floor in
his townhome. “I convinced
him not to go with pink
grouting, but he really want-
ed the terracotta. He may re-
gret the choice.”

Fox has steered clients
away from picking vibrant
blue or green rugs, instead
choosing more neutral ber-
bers. She remembers clear
success with a professional
couple who added their per-
sonality to a four-bedroom
house after taking a fresh
look at room functions on
the main floor. They elim-
inated a breakfast area, en-
larged the Kkitchen island and
created a raised bar on three
sides to suit their entertain-
ing lifestyle.

The couple, with Fox’s help,
took over half of the family
room for an expanded din-
ing room capable of seating
eight, while tacking on the
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203 Broxburn Cres. (off Strandherd Dr.)

Barrhaven
613 843 9150

DON'T GET LEFT OUT!

remaining space originally
devoted to the family room
to the living room, in the
process creating a generous
great room.

“It all worked because we
blanked out the room names
from the first, looked at
their lifestyle and went from
there,” says Fox, who worked
in the flooring industry for
20 years before signing up
with Claridge.

“It is crucial to avoid
trends,” says Michael Cour-
din, owner of Michael Cour-
din Design and a veteran
who regularly works with top
architects on custom homes
across the city. He also re-
cently finished Claridge’s
model homes.

“Look for longevity in de-
sign and good proportions,”
he says.

Even more important is to
look at the function of a room,
according to a top Kitchen de-
signer and a 13-year veteran
of Ottawa’s design world.

“I start my designs by look-
ing at the function and once
you get that you plug in the
finishes,” says Valerie Blasioli,
project developer at Amsted
Construction and a regular
at the company’s new Living
Room Consultation Centre
at Highland and Carling av-
enues.

For example, she says, when
designing a bathroom, figure
out who is going to be shar-
ing it. “If it’s for kids, how old
are they? Are they going to be
using the space at the same
time? You approach design
by asking how the owners
are going to live daily in the
space, then you go into finish-
es. Otherwise, you are not go-
ing to be impressed with the
room for very long.”

Kevin Rosien, a senior de-
signer with Deslaurier Cus-

E

ture many of the popular
items in Uniform’s model
homes, which are decorated
by Hannah.

Spaces are smaller and
more low-key at Amsted’s

tom Cabinets, agrees.

“The wow factor is im-
portant, but functionality is
even more important. The
wow factor is key to someone
who does not cook and never
will, but you need function;
you need enough drawers for
pots, to be successful.”

There are some gener-
al rules such as lighter cab-
inets making smaller kitch-
ens look larger, says Rosien,
who has designed thousands
of kitchens and bathrooms
for buyers of sleek condos
and ground-level homes by
Monarch Homes and Uni-
form Urban Developments.
It’s also wise to put darker-
coloured cabinets on the bot-
tom and lighter cabinets on
upper levels.

And continuity is a vital
part of successful design,
says Patrick McCarron, a vet-
eran designer and consult-
ant with Uniform. Pay atten-
tion to the flooring because
it links spaces together and
repeat tile choices at the en-
trance and in bathrooms to
unify spaces, says the owner
of Patrick McCarron Design.

The path to a successful de-
sign is also about long-term
planning, says Blasioli. De-
signing a renovation or a
new home is already stress-
ful because of the many, many
choices, she says. You can
eliminate some of the stress by
planning ahead and finalizing
design choices, placing orders
for everything from flooring
to pot lights at least a month
ahead of a construction start.

Then you know if a par-
ticular tile or sink is avail-
able and trades do not have
to wait for the products dur-
ing construction. “It makes
everything so much easier all
around when the decisions
are made.”

RE,

you can have a New Model
with classic character

Living Room, a concept that
is more about consultation
than design centre. It was
introduced last September by
childhood friends and busi-
ness partners Steve Bark-
house and Kirk Haw.

The Living Room, located
on the main floor of a reno-
vated house at 770 Highland
Ave., is likely the first in a
series of Living Rooms, with
other locations planned for
Beechwood Avenue and the
Glebe, says Haw. The concept
is about providing conven-
ience to clients, so they can sit
down in a comfy setting and
review plans around a large
table. A fireplace warms up
the room, while a large flat-
screen television can easily be
programmed to show off de-
tailed design plans for all to
see and adjust.

There are no faucet op-
tions or tile samples. “We
wanted a convenient place,
so clients would not have to
drive out to our headquar-
ters on Flewellyn Road,” says
Haw. Amsted already oper-
ates a large design centre on
Flewellyn.

Colleagues, including
award-winning designer
Chuck Mills, and Amsted de-
sign staff reserve the living
room for client conferences.

Amsted partners Kirk Haw, below left,
and Steve Barkhouse renovated a house
at Highland and Carling avenues, turning
itinto a consultation meeting centre
called the Living Room, left.
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The Claridge Design Centre carries a myriad of options

for flooring, fixtures and more. The company has plans to
expand to cater to condo buyers as well.

Join the new neighbourhood in Ottawa’s
popular Barrhaven community. Tour
our new models, the Sunland and
Willowstone — single family homes
which include 9" main floor ceilings,
hardwood and ceramic floors, Laurysen
Kitchens, luxury ensuite bathrooms,

and much more... Fro_rln $409,900

Underground parking.
Another reason to pull into a Cardel condo.
NOtt]{lg th 1+ 2 Bedroom Condos

LOOU rrow $ e
GillSouth 5195 900 =
GRAND OPENING FEBRUARY 25™

VISIT OUR 3 MODEL SUITES

www.HOLITZNER.coMm @ Holitzner-Homes

VISIT AHOLITZNER SALES CENTRE & TOUR OUR MODEL HOME TODAY!
Mon. to Thurs.: noon to 7pm = Fri., Sat., Sun. & Holidays: noon to 5pm

HOLITZNER HOMES

OTHER HOLITZNER COMMUNITIES

Built for real life.
CARDELHOMES.COM

4 W». ONLY A FEW LEFT!
%ﬂﬂ’ﬁ Spring 2012 occupancies.

ol YOUR LAST OPPORTUNITY!

3§ Spring 2012 occupancies.
Singles and bungalows from $465,900.
600 Birchland Cres. (off Westridge Dr.
between Abbott St. & Fernbank Rd.)
Stittsville
613 8313711

CARDEL

HOMES

Private enclave of 60" and
65’ lots. 2-storey homes and
bungalows from $464,900.
139 Charlie's Lane, Carp

613 839 6675

DEER RUn cos
ENERGY STAR®

standard in all Holitzner homes.

The ENERGY STAR® mark is administered and
promoted in Canada by Natural Resources Canada.




